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Leading U.S., European Wine Regions Sign Declaration
to Protect and Promote Location
Napa, Oregon and Washington Joined by Champagne, Port and Sherry Regions
Napa, CA – Producers of Champagne, Port and Sherry joined winemakers from Napa Valley, Oregon,
and Washington State in signing a declaration of joint principles stating the importance of location to wine
and the need to protect place names. This unprecedented meeting marks the beginning of a broader,
collaborative effort on the part of these trade associations focusing on educating consumers about the
importance of wine origin and the practice of clear and accurate labeling.
This effort comes at a time when there is growing concern about mislabeling and the lack of legal
protection for place names in the United States. In fact, last month at Vinexpo, the world’s largest
international wine and spirits exhibition, wine leaders from around the world signed on in support of a
declaration produced by the Napa Valley Vintners (NVV) that addresses this issue in very clear and simple
terms.
“Winemakers worldwide know that when it comes to wine, location matters,” said Joel Aiken, president of
the NVV board of directors. “Our goal for this initiative is simple – In Europe most people are familiar with
the concept of “terroir”, but in the U.S. this concept is not part of the vernacular. We have joined together
as winemakers to help promote a broader public awareness of why place is important to wine, and why
the names of the places where great wines are produced need to be used accurately.”
In the declaration, the signatories state that: “Wine, more than any other beverage, is valued based on its
association to its place of origin – and with good reason. The names of these places are familiar, and
synonymous with quality.” The declaration goes on to say that, “The geographic place names of wine
regions are the sole birthright of the grapes that are grown there, and when these names appear on wines
that do not contain fruit from that region, they lose their integrity and their relevance, becoming merely
words.”
“Regardless of what side of the Atlantic you come from, we all agree that great wine is made in unique
places all over the world and that these unique place names must be protected. A failure to do so does
nothing but diminish the credibility of our industry as a whole,” said Bruno Paillard, representing the Comité
Interprofessionnel du Vin de Champagne (CIVC). “Just as it doesn’t make sense for Florida oranges to
come from New Mexico or Idaho potatoes from Georgia, a wine bearing the name of Napa Valley or
Champagne should not come from China. We are committed to educating consumers about the importance
of place and ending the use of misleading labels.”
The joint declaration signed in Napa was crafted and agreed to by the NVV and winemakers from
Oregon and Washington State, with an open-ended invitation for other wine regions to sign on at any
time. By joining in the U.S. effort, Champagne (represented by CIVC), Port (represented by IVDP) and
Sherry (represented by Fedejerez) acknowledge the importance of an international movement to ensure
that premium winemaking location names are maintained and protected.
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“Port is the first demarcated and regulated wine region in the world. Our hundreds of years of history
have taught us that location is integral to the grapes we grow and the wine we make,” said George
Sandeman, President of the Port Shippers Association (AEVP). “We are pleased to join these other wine
making regions in pledging to work together to ensure more consumers understand the impact that location
has on wines.”
“While Washington State is a relatively young and rapidly growing wine region, the concept of location is
an issue we have embraced for quite some time. For us there is no greater service we can provide to
consumers than authenticity,” says Jamie Peha, Market Director, Washington Wine Commission. “But what
is exciting about today is we have a chance to join together with other wine growing regions to take that
message on to the world stage.”
As part of today’s event, Champagne, Port and Sherry also announced plans to open the Center for Wine
Origins later this year. The organization will be dedicated to educating U.S. consumers and policymakers
about the importance of location and accurate labeling. It will be a central part of the European
participation in the name protection campaign launched today.
“Today marks an important milestone for the wine world. While we each represent different, unique
regions around the world we are all united in one fundamental belief – location matters,” said Bosco
Torremocha, Vice Presidente, Consejo Regulador de las DD.OO Jerez-Xeres-Sherry. “While this is a
principle for which Sherry has long been an advocate, the fact that today we are joining hands with so
many others truly marks an historic day.”
“Oregon's wine industry has long recognized the critical importance of ‘place’,” adds Harry PetersonNedry, chair of the Oregon Wine Advocacy Council Advocacy Committee. “Since 1977 Oregon wine
labels have not allowed unauthentic place names or semi-generic geographical indicators to be used. We
heartily support worldwide recognition of accurate place identity as a basic tool for the consumer in
purchasing wine and other products whose quality depends on where it is grown or made. Unless we want
commonplace wines, we should honor unique places where great wines are made!”
All the attending trade associations have committed to working together on a host of initiatives in the
coming months, ranging from joint public awareness efforts to potential collaboration on research and
analysis, policymaker outreach, etc.
The full text of the declaration can be found at www.napavintners.com and www.champagne.us.
###

Place is Important to Wine
Great Wine Regions Gather to Discuss
the Protection & Promotion of Place Names
The Background: For many years, great wine regions have been in discussion regarding how best
to protect and promote our place names, in order to ensure that they retain their value and
meaning within the context of a global marketplace. The time has arrived to evolve the dialog – to come together in a single
place and put pen to paper to formalize the concept of a coalition of great wine regions who will speak with one voice on
this unifying issue: when it comes to wine, place matters.
The Concept: On July 26, 2005 we will convene for the first time as a group to sign a declaration that outlines our purpose.
The group will also begin to discuss the many ways in which we can work together to support an issue that is of great concern
to anyone who believes in the importance of origin, and particularly to wine-producing regions that rely on the integrity of
their geographic name to communicate a message of quality to consumers.
The Declaration:
Whereas, it is acknowledged that there are extraordinary places on earth from which great wine is consistently produced.
Whereas, the names of these places are printed on labels side-by-side with the names of the producers to identify the origin
of the wine.
Whereas, wine, more than any other beverage, is valued based on its association to its place of origin.
Whereas, even before modern technology allowed us to tie specific definitions to the soils, terrain, and climates of noted
wine regions, winemakers were drawn to these special places.
Whereas, the names of these places are familiar, and synonymous with quality.
Whereas, we respectfully submit that the place where wine is grown plays a very important role in a consumer’s selection
process.
Whereas, we are furthermore united in our belief that the geographic place names of wine regions are the sole birthright of
the grapes that are grown there, and when these names appear on wines that do not contain grapes from that region, they
lose their integrity and their relevance to consumers.
Therefore, be it resolved that we, as representatives of some of the world’s leading wine regions, join together in supporting
efforts to maintain and respect the integrity of these place names, which are fundamental tools for consumer identification of
great winegrowing regions and the wines they produce.

The Attendees (listed in alphabetical order by wine region):
Comité Interprofessionnel du Vin de Champagne (CIVC)
Bruno Paillard*, Founder, Champagne Bruno Paillard
& President of Communications Committee, Comité Interprofessionnel du Vin de Champagne
Nicolas Ozanam, General Counsel, Comité Interprofessionnel du Vin de Champagne
Napa Valley Vintners (NVV)
Joel Aiken*, Vice President, Winemaking, Beaulieu Vineyard
& President, Board of Directors, Napa Valley Vintners
Dawnine Dyer, Partner, Dyer Vineyard
& Board of Directors, Napa Valley Vintners
Tom Shelton, President and CEO, Joseph Phelps Vineyards
& Past President, Napa Valley Vintners
W. Clarke Swanson, Proprietor, Swanson Family Vineyards & Winery
& Board of Directors, Napa Valley Vintners
Oregon Wine Board (OWB)
Harry Peterson-Nedry*, Founder, Chehalem
& Board of Directors, Oregon Wine Board

Associação das Empresas de Vinho do Porto (AEVP)
Jorge Monteiro*, President, Instituto dos Vinhos do Douro e Porto (IVDP)
Paulo Russell-Pinto, Marketing Director, Instituto do Vinhos do Douro e Porto (IVDP)
George Sandeman, Chairman, House of Sandeman
& President, Associação das Empresas de Vinho do Porto (AEVP)
Consejo Regulador de las DD.OO Jerez-Xeres-Sherry
Bosco Torremocha*, Vice-Presidente, Consejo Regulador de las DD.OO Jerez-Xeres-Sherry
Walla Walla Wine Alliance
Krista McCorkle Davis*, Executive Director
Washington Wine Commission
Jaime Peha*, Marketing Director, Washington Wine Commission
* Signing the place declaration on behalf of a wine region

